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The Uganda Communications Commission 
new members of the board pose for a 
group photo with Hon John Nasasira (2L) 
and Hon Nyombi Thembo (L) at the ICT 
ministry. COURTESY PHOTO



Be a responsible consumer
First word

In this information era characterised by innova-
tions in ICTs, governments, business organisa-
tions, multinational corporations depend on mo-

bile messaging directly to the target audiences for 
information and public service announcements.

However, there is always the danger of misusing these 
services and this is intrusive taking into consideration the 
recipients’ privacy. Hence there are considerations for 
more regulations in the area of messaging and multime-
dia services. 

UCC believes that a major reason why unsolicited mes-
saging is being misused is because of the ease with which 

consumers can subscribe for, and 
also fi nd themselves subscribed 
to services, and the manner in 
which many value added ser-
vices are being marketed and 
provided today. 

Unlike many other telecom ser-
vices where a consumer has to 
personally present themselves 
at the retail outlet of a service 
provider and/or practically pay 
for a service where one even 
signs an end-user service agree-
ment, many value-added ser-
vices can be subscribed to with 
much greater convenience, eg 
by sending an SMS message to 
a short code.

UCC has thus directed service 
providers to adopt a uniform 
opt- out code *196# for consum-
ers to conveniently opt-out from 
any unwanted messages.  

This code will be ready for use 
within one calendar month from 
October 22, 2014 when the direc-
tive was issued to the telecom 
companies. However, it may be 
surprising to note that this has 
already been standard industry 
practice adopted by various ser-
vice providers even before this 
intervention. The difference has 
been that each service provider 
has been using a different code or 
mechanism for opt-out and there 
has been inadequate awareness 

on the convenient usage of the opt-out code. 

STB vendors are not 
signal distributors

“The use of *196# 
code will ensure 
that unsolicited 
messages do not 
mislead consumers 
or otherwise 
cause them to 
be subscribed 
for premium rate 
services without 
their express 
consent and that 
this cannot impose 
a requirement on 
the consumer when 
unsubscribing from 
unwanted service. 
To unsubscribe 
or opting out 
of unwanted 
messages shall be 
absolutely free,” 
says Eng Jonas M 
Bantulaki, director 
competition and 
consumer affairs at 
UCC.
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The major concern for Ugandans 
that want to buy a Set Top Box 
(STB) is the price. 

Another concern is the number 
of channels available on a particular 
STB. 

Some STB vendors who have rea-
lised that Ugandans are concerned 
on the availability of channels on STBs 
have taken advantage of this igno-
rance and have started marketing 
their decoders as providing over 20 
channels free of charge. 

For instance, a local company trad-
ing as Greenpower says their ‘un-
locked’ decoders will give you more 
than 17 free to air channels at only 
Shs150,000. The allegations that STB 
vendors offer channels are not true. 
There are three levels in this business 
of digital television.

Level 1; Content providers
These are mainly television sta-

tions like mainstream NTV, WBS, Ur-
ban TV, NBS and several others. The 
content providers’ primary function 
is to produce programmes such as 
news, documentaries or dramas and 
already produced content like music 
and movies. 

They can also capture live events 
such as sports. Once they have the 
content, they provide it in real time to 
the signal distributor.

Level 2; Digital signal distributor
In Uganda, the law has designated 

the Uganda Broadcasting Corpora-
tion (UBC) as the sole signal distribu-
tor.  

A content provider such as NTV 
will deliver their content to UBC, the 
signal distributor for broadcasting 
country wide. Currently, there are 21 
channels broadcasting on the digital 
platform in Kampala. Since we are fa-
miliar with Pay TVs like DStv, Zuku, 
StarTimes and GOtv, it is wise for one 
to think of UBC’s operations in the 
digital era to be like those of DStv 
or StarTimes currently but only that 
the individual channels in UBC will be 
content providers.

Level 3; Reception
Although Pay TV providers have 

been selling their own decoders for 
receiving their distributed signals, 
Digital TV for free-to-air television has 
opened the door for anyone to sell 
decoders popularly referred to as set 
top boxes. 

The fact that Pay TV decoders have 
been associated with signal distribu-
tors e.g. DStv decoder being associ-
ated with DStv’s signal distribution, a 
number of Ugandans have confused 
STB vendors to owning the signals 
received on the respective decod-
ers hence the questions like, “How 
many channels, local, Africa and In-
ternational are supported in your set 
box?” or “How many channels and 
which channels do you offer?” or bet-
ter still, “Do you have the Bukedde 
channel?”

What the public should understand 
is that the STB vendors, except for the 

likes of StarTimes and GOtv, only pro-
vide a gadget for receiving the signal 
distributed by UBC the dedicated sig-
nal carrier. So these questions being 
directed to STB vendors should in fact 
be directed to UBC.

Think about it, I would consider the 
STB as the “TV” and the usual TV as a 
mere screen. This is because you may 
decide to direct your viewing either 
to the normal TV screen or to a com-
puter’s monitor. In this regard, the de-
coder plays the part your standard TV 
plays to receive the analogue signal. 

In analogue signal, the content pro-
vider still plays the part of the signal 
distributor. It would have been very 
weird, therefore, to ask Sony or Sam-
sung about “the number of available 
channels on their TVs” when buying 
the TV before this digital migration 
craze. 

Before digital migration, we bought 
television sets expecting them to re-
ceive all the TV channels being broad-
cast in a particular region. The only 
question was if the TV’s reception was 
of good quality.So, with this in mind, 
one should consider any DVB-T2 
decoder as capable of receiving all 
DVB-T2 aired signal(s). UCC requires 
the distributor to distribute the digi-
tal signal(s) in DVB-T2 as a standard 
for Uganda. Next time you intend 
to buy a set top box, don’t be both-
ered about the number or availability 
of channels on a decoder as this is a 
function of UBC. 

Your concerns should be whether 
the decoder is UCC approved, am I 
buying at the best price in the mar-
ket, if you are very creative, what value 
added features e.g. programme re-
cording, USB ports, picture and sound 
quality.

The writer is the manager 
Consumer Affairs at UCC.

Rights. Set Top Box vendors do 
not have rights over signals as this is 
work of UBC.

Decoder sellers  
do not have 
rights over 
signals and 
channels as 
some dealers 
allege. 
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CAUTION
When a consumer is buying a 
decoder, the major concern 
should be whether it is approved 
by UCC, price and other added 
features. 
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On October 1, 2014, the Uganda Communications Commission (UCC) got new members  of the board. The Minister for Information and Communications Technology (MoICT), Hon John 
Nasasira, swore them in. UCC Media Relations Specialist, Isaac Kalembe profiles them.

UCC gets new members of the board 

Dr Nora Mulira 
Ms Nora Mulira holds a PhD in 

service systems development, from 
Delft University of Technology 
(TUDelft) The Netherlands, an Msc. 
Management Information Systems 
(MIS) and a post-graduate diploma 
in Information Systems  from the 
London School of Economics (LSE), 
University of London, U.K. 

She also holds post-graduate 
qualifications in ICT Enterprise 
management, and Senior Executive 
Education (public/private Collabor-
ative solutions) from the Kennedy 
School of Government, Harvard 
University, U.S.A. and judge In-
stitute of Management Studies, 
School of Engineering and Tech-
nology, University of Cambridge, 
U.K.

She is an alumnus of Gayaza High 
School.

Eng. Dr Vincent B. A. 
Kasangaki, Chairman 

The Chairman of the Board, Dr 
Kasangaki is a professional regis-
tered engineer with over 30 years’ 
experience in the field of electrical 
engineering, specialising in elec-
tric power systems, energy man-
agement and planning, control 
systems, digital communication 
systems, and IT systems/networks. 

He has been the lead electrical 
consulting engineer for several 
projects. He is a past president 
of the Uganda Institution of Pro-
fessional Engineers and a former 
member of the Engineers Registra-
tion Board. 

 Dr Kasangaki taught at Makerere 
University from 1976 to 2003 and 
at the time he left the university, 
he was an associate professor of 
electrical engineering. He served 
as member of the Electricity Regu-
latory Authority for 10 years (2000-
2010) and is a former principal of 
Uganda Institute of Information 
and Communications Technology. 

Currently, he is the Chairman, 
Board of Directors of IMK Engi-
neering Company Limited and se-
nior consultant in the same firm. 

He is also a member of Uganda 
Institute of Professional Engi-
neers. 

Ms Jane Frances Anyango 
Kabbale

Ms Jane Frances Anyango Kab-
bale holds a Bachelor of Commerce 
(Finance) and Masters in Business 
Administration executive and se-
nior level experience with skills 
to integrate strategic and policy 
making skills, ICT, corporate gov-
ernance, effective communication, 
administrative, risk management, 
business development services, 
capacity building supervision, proj-
ect and fund management, Project 
design consulting services. 

She represents the Uganda Asso-
ciation of Bankers at the board.

Mr William Byaruhanga 
Mr William Byaruhanga holds a 

Bachelor of Law and Diploma in 
Legal Practice. 

He is a member of Uganda Law 
Society, East African Law Society 
and International Bar Association. 
He is the Principle Partner of Ka-
sirye, Byaruhanga co. Advocates. 
His areas of expertise include Capi-
tal Markets, corporate acquisitions, 
private equity, real estate develop-
ment and commercial contracts.

Mr Charles Lwanga Auk 
An ex-offico member, Mr Charles 

Lwanga Auk holds a Master of Sci-
ence degree in Telecommunica-
tions Engineering. 

He has an experience of more 
than 10 years in the ICT sector both 
in public and private sector. 

Currently, he is the assistant 
commissioner for telecommunica-
tions and posts in the Ministry of 
Information and Communications 
Technology.

Mr Godfrey Mutabazi 
Mr Godfrey Mutabazi, the execu-

tive director of UCC, an aeronau-
tical engineer. He holds a Master 
of Science Degree in ICT (software 
engineering) with a bias in Spec-
trum Planning. 

He also holds a certificate in 
Broadcasting Regulation from the 
Commonwealth Broadcasting As-
sociation, and several professional 
qualifications in aviation engineer-
ing disciplines, including Avionics. 
He is also a former chairman of 
Broadcasting Council, and is well 
versed with the communications 
sector with an experience of over 
20 years as an engineer.

Dr Wardah Mummy Rajab-
Gyagenda 

Dr Wardah Mummy Rajab-
Gyagenda holds a Doctorate of 
Philosophy Degree (PhD) in Inter-
national Affairs and Development, 
among other qualifications. 

Currently, she is the director 
of research, publications and in-
novations at Islamic University in 
Uganda (IUIU). Dr Rajab-Gyagenda 
brings a wealth of experience from 
the academia, civil society and gov-
ernance areas. 

Though an academic, she is the 
voice of consumers in the board. 

Ms Evelyn Gloria Piloya
Ms Evelyn Piloya holds a Bach-

elors Degree in Development Stud-
ies. Currently, she is programme 
officer, Grassroots’ Women Asso-
ciation for Development based in 
Gulu. 

Previously, she worked with the 
Aids Support Organisation and as 
programme officer in Community 
Action for Women in Africa. 

She has skills and experience in 
counselling as well as training of 
trainers. 

On the board, Ms Piloya repre-
sents the interests of Persons with 
Disabilities (PwDs), gender and the 
civil society, among others.

The Minister for Information and 
Communications Technology, 
Mr John Nasasira, said he 
was satisfied with the new 

team in terms of quality, 
professionalism, gender 
balance, regional and interest-
group representation.  

This is the sixth board since UCC 
was established, but the first 
since UCC and Broadcasting 
Council merged under the 
Uganda Communications Act 
2013. 

The board is responsible for 
policy formulation and guidance 
to the management of UCC. 

The commission is composed 
of six part-time commissioners 
and one full-time commissioner. 
The chairman is the head of 
the commission. The full-time 
commissioner is the executive 
director of UCC. 

MINISTER APPROVES NEW TEAM

ICT minister John Nasasira. 
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UCC through its website, contin-
ues to receive a lot of inquiries and 
we commend the website visitors for 
their vigilance and interest in issues 
affecting them and the sector. We 
also realise that some of the feed-
back is of interest to a wider audi-
ence hence a reproduction below.   

What are the topical issues in In-
formation and Communications 
Technology (ICT) today?

Child online protection; Is a 
topical issue in many jurisdictions 
as we strive to make ICTs accessible 
and used by all. There is a growing 
focus on issues surrounding how to 
protect children from being preyed 
upon as they use the services, from 
accessing content, which is not 
suited to their age groups and from 
other negative social habits like cy-
ber bullying.

Big data; How can we harness 
the opportunities presented by the 
huge amount of information that 
systems collect as we communicate 
without impacting on the privacy 
of users. For example, government 
can use that data to generate infor-
mation needed to plan for citizens. 

Private sector providers can bet-
ter tailor products and services to 
their customers through permission 
marketing where customers make 
the choice on who contacts them.  

Cyber security; As we go ICT, 
so is the increased vulnerability of 
the critical infrastructure and users 
to cyber-attacks and crimes. While 
this is increasingly being recogn-
ised to be a crime like all others but 
committed online, it possess chal-
lenges to dealing with it due to the 
borderless and virtual nature of the 
internet.

ICT for all;  All countries are 
striving to identify ways of bringing 
the benefits of ICTs to the people.   
This includes the disadvantaged 
communities like those in hard to 
reach places and persons with dis-
abilities. This is a key focus of the 
Rural Communications Develop-
ment Fund being implemented un-
der the Uganda Communications 
Commission. 

Other countries with a similar 
model refer to it as the Universal 
Fund used to provide access to 
ICTs in areas the private sector 
would otherwise find unprofitable. 

Internet of things; As technolo-
gies continue to advance, networks 
are becoming IP based.  We are 

experiencing machine to machine 
communication growing in popu-
larity. This presents a number of 
opportunities for innovations and 
solutions for local challenges and 
in turn possess challenges in terms 
of how this can be facilitated rather 
than inhibited.

E-waste; With the pace at which 
technology changes, there are a lot 
of devices and equipment becom-
ing obsolete or dysfunctional each 
day.  Where do these end up? How 
is their end of life managed?

Local content; Usage of ICTs is 
driven by relevance.  To this end, 
local content is identified as critical.  
This includes digitisation. Other 
topical issues include what is the 
appropriate form of regulation in 
this era of convergence?  And who 
governs the internet?

Why did you introduce Sim card 
registration? 

SIM card registration in Uganda 
was done in accordance with the 
interception of Communications 
Act. However, this was a regional 
trend identified as necessary for the 
following reasons:

• Help law enforcement agen-
cies to identify the mobile phone 
SIM card owners. This for example 
discourages the practice of kidnap-
ping, especially of children 

• Facilitating security organs to 
track criminals who use phones for 
illegal activities. 

• Consumer protection; help in 
curbing other negative incidents 
such as nuisance, hate text mes-
sages, fraud, threats and inciting 
violence. 

Have you ever sent mobile money 
to a wrong number? With SIM card 
registration you can trace the per-
son who received the funds.

Why do you scrutinise every ar-
ticles in the news before airing 
them on the media?

Like many others aspects in the 
industry, broadcasting also has 
standards not just for equipment 
but also for content. 

These are aimed at ensuring ad-
herence to good media practice 
like accuracy of information put 
out, protecting the various broad-
cast audience from in appropriate 
content and not inciting insecurity.

Ask UCC

A registration agent 
assists Mr Godffrey 
Mutabazi, the UCC 
executive director 
during the launch of 
Sim card registration. 
PHOTO BY FAISWAL KASIRYE

  By IBrahIm BBossa

editorial@ug.nationmedia.com

The world of broadcasting is 
going through a profound 
change, due to the devel-

opment of digital technology. 
There is a lot of misunderstand-
ing around this, with even tech-
nocrats proclaiming that broad-
cast digital migration will end the 
digital divide and give Ugandans 
access to Internet. 

That is not correct, there is a 
very big picture of digital com-
munications that cover both 
broadcasting and Internet ac-
cess, but broadcast digital mi-
gration on its own does not au-
tomatically mean that these two 
issues become a single thing, 
nor even that they become in-
tegrated developments. There 
can be a connection, but as of 
today they are still operating in 
separate silos for these two digi-
tal developments. 

For broadcasting, the digital 
transition over the next year or 
so will impact primarily television 
(TV) and not just television by any 
method of delivery, but espe-
cially that broadcast by ground 
level signals. In other words, sat-
ellite TV, which is today gener-
ally digital anyway is a different 
story and will not be affected 
and therefore not seen as part of 
digital migration. 

Pay Television has positioned 
itself to reap from the excitement 
of digital migration but in real-
ity they have nothing to migrate. 
Put simply, nothing on the pay 
television platform is migrating. 
In reality, what is migrating are 

the analogue channels such as 
WBS, NBS, UBC, Bukedde, LTV, 
Record TV, Urban TV that will 
now be made available on a digi-
tal platform and viewers will have 
to purchase Set Top Boxes (STB) 
to view the digital signals.

Buying decorders
Remember, buying an (STB) is 

a onetime purchase that doesn’t 
require subscription. 

Thus, the new era is more ac-
curately dubbed the transition to 
“Digital Terrestrial TV” or some-
times abbreviated as DTT to 
distinguish it from digital TV by 
other means e.g. satellite, cable 
or Internet. 

However, it would be a mistake 
to think that what is happening 
in DTT is an absolutely separate 

world from radio, or that the im-
pact of DTT is irrelevant to radio. 
Instead, the changes have a lot 
of significance for the extent to 
which TV serves as a rival or a 
complementary medium to ra-
dio. There is also the question 
of whether digital TV can even 
be a new additional platform for 
radio, where people can use TV 
sets as radios. 

Therefore, what is happening 
with regard to spectrum fre-
quency with digital TV will have 
implications for radio and will un-
doubtedly have impacts on the 
role and prospects for radio, in-
cluding community radio. Surely, 
there are more exciting things to 
come than meet the eye with 
digital migration. So, are you 
ready for digital migration?

What exactly is 
digital migration?

By Joseph KIzIto
editorial@ug.nationmedia.com

The third edition of the Na-
tional Conference on Com-
munications (NCC) was 

held from September 28 to 29, 
2014 at Ndejje University, Lu-
weero District. 

The NCC that is held annu-
ally to strategise and evaluate 
the development of Information 
and Communications Technol-
ogy (ICT) in the country brought 
together ICT experts including 
researchers, consultants, policy 
makers, regulators and aca-
demia.

The conference clearly brought 
out the fact that everybody 
agrees that as a country, an ICT 
driven future is our desire, but 
upon evaluation, we are not 

making significant progress in 
our journey to realising it.

What is the problem?
I was honoured to moder-

ate the panel discussion on the 
topic “Industry challenges and 
research needs.”

The actual realisation of 
“The Internet of things” will be 
achieved only if there is need for 
harmonisation of government 
policies associated with ICT 
growth.  

As noted by renowned ICT Re-
search expert Dr F.F. Tusubira, 
while government has made 
tremendous effort in position-
ing ICT as a pillar for driving na-
tional development, some of its 
broader policies such as the tax 
policy seem to stunt its good in-
tentions in other sectors. 

Dr Tusu said the roles and 
mandates of the different gov-
ernment agencies need to be 
clearly defined to avoid overlaps 
and frictions.

While talking on the issue of 
harmonisation, the minister of 
ICT, Mr John Nasasira noted 
that there were many Ugandans 
who were being celebrated for 
big achievements in ICT, but 
that there was no mechanism 
of recording these personalities 
in form of a central database. 
Thus, keeping track of such per-
sonalities was a challenge and 
the country is consequently los-
ing out. The issue of funding 
research and innovations to de-
velop appropriate technology 
that was relevant to the needs 
of Uganda is another aspect that 
need to be addressed.

NCC debates future of Internet in Uganda

No subscription. Buying a 
STB is a onetime purchase that 
doesn’t require subscription. PAY TVS

Pay Televisions 
have positioned 
themselves to 
reap from the 
excitement of 
digital migration 
but in reality, they 
have nothing to 
migrate.

Digital 
migration 
is planned 
to improve 
quality of TV 
broadcasting.
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By IBrahIm BBossa
editorial@ug.nationmedia.com

I need to declare from the on-
set that I am for Pay TV pro-
viders offering Free To Air 

(FTA) channels free to subscrib-
ers even after monthly subscrip-
tion has run out for two reasons. 
One, I am a Pay TV customer 
so why not, it’s free isn’t? and 
secondly, with approximately 
one million viewers on Pay TV, 
we will have migrated a third of 
the viewing audience onto the 
digital platform in an instant. 

While attending the law soci-
ety conference hosted in part-
nership with UCC, many people 
inquired why Pay TV providers 
are not providing FTA channels 
free. 

Just like Pay TV providers 
globally have also refused to 
allow customers to pay per 
channel. So customers are not 
allowed to customise channels 
they want to watch for one rea-
son that there many channels, 
whether it is Discovery Channel 
or C-SPAN that are just not vi-
able on their own.

It is the same reason you 
cannot buy the jobs section of 
the Daily Monitor on its own, it 
come as part of a full paper. 

The argument of the news-
paper, though old school and 
outdated due to technological 
advancement, can be extended 
to the argument on FTA. 

Newspapers, in addition to 
having different sections such 
as politics, business, lifestyle 
and sports also have free pull-
out magazines or inserts. These 
free pullout sections can be 
equated to FTA channels on 
Pay TVs. 

So like paying for a newspa-
per and reading a few pages 

but still have had to pay for 
the full paper, Pay TV content 
is sold in full inspite of what is 
viewed. 

When a newspaper subscriber 
requires to be supplied with 
newspapers daily or monthly, 
they are delivered in full. 

A subscriber will not, how-
ever, expect to continue receiv-

ing free pullouts and inserts in 
the months they have not sub-
scribed. 

Similarly, a Pay TV provider 
should not expect to continue 
receiving free to air content via 
Pay TV platforms. 

As a TV viewer on Pay TV, do 
not expect free to air channels 
to be provided for free. Before 
digital migration, you have al-
ways and still do have the op-
tion of watching the FTA or local 
channels if you like through the 
traditional analogue method 
using an antenna attached to 
your TV set. 

Primary interest
When you opt for Pay TV, your 

primary interest in the Pay TV is 
not to watch the FTA channels. 
FTAs should be considered as 
a bonus to save you from the 
hustle of toggling between the 
Pay TV input to the standard TV 
signal input.

I also think we need to be 
mindful to how Pay TV pro-
vider’s source for FTA chan-
nels and what it cost them to 
carry these channels. So I am 
assigning myself an unsolicited 

committee of one to persuade 
Pay TV subscribers to stop 
bothering Pay TV providers 
but instead encourage you like 
many other Ugandans to buy 
STB decoders.

We should appreciate that 
Pay TV providers primarily de-
pend on the purchased content 
that is sports, movies, docu-
mentaries, etc but are currently 
providing FTAs to their custom-
ers as a value-added. 

Just as newspapers won’t 
give their customers the free 
pullout when the newspaper is 
not bought, so the Pay TV pro-
viders should not be required 
to provide the FTA channels 
when the subscription is not 
paid.

UCC is engaging Pay TV 
providers on the possibility of 
having a minimum number of 
FTA channels available to sub-
scribers even when subscrip-
tion runs out but it is still work 
in progress and a long short in 
my considered opinion. 

The views expressed here 
are those of the writer and 
not necessarily UCC. 
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Pay TV providers not 
offering FTA channels

Opinion. When you opt for Pay TV, your 
primary interest in the Pay TV is not to watch the 
Free To Air channels.

“When digital 
migration comes, Pay 
TV subscribers, just like 
many other Ugandans 
being asked to buy a 
decoder to continue 
viewing favorite local 
programmes, should 
likewise invest in 
an STB to continue 
viewing FTAs even 
in months you won’t 
be able to afford 
to pay for your 
subscriptions,”says Mr 
Ibrahim Bbossa, the 
manager of consumer 
affairs at Uganda 
Communications 
Commission.

UCC introduces code to curb unsolicited messages
By Joseph KIzIto

editorial@ug.nationmedia.com

Telemarketing has been be-
come one of the most com-
mon way of promoting busi-

nesses and their products. While 
businesses have every right to 
send telemarketing messages and 
calls ,in several circumstances, they  
need to respect any request by 
their customers who want these 
messages and calls to stop.

It is also a fact that unsolicited 
messaging is the cheapest and 
cost effective means of small and 
medium business reaching specific 
customer segments compared to 
mainstream advertising. The prob-
lem is that we are irritated by the 
intrusion as consumers.  

There is, however, renewed hope 
in as far as unsolicited messages is 
concerned. Service providers will 
now be required to implement ro-
bust procedures to record custom-
ers who have opted out of receiv-
ing further unsolicited messages 
and calls. 

UCC has instructed all telecom-
munications companies to operate 
a unified code *196#  to unsubscribe 
and stop receiving unwanted mes-
sages. A period of one month was 
granted to all operators to have the 
system operationalised 

Consumers will be able to opt 
out of receiving unsolicited mes-

sages and unwanted calls by the 
*196# code on any network. This is 
aimed at  making opting out of un-
wanted messages easy and more 
user friendly Complaints about 
persistent unwanted messages 
and calls should be reported to 
the UCC after notifying the service 
provider to make ensure that due 
procedure is followed.. 

A consumer can also request a 
business with which he or she has 

an existing relationship to discon-
tinue unsolicited messages upon 
losing interest in their messages. 

The text and multimedia messag-
ing guidelines require every service 
provider to implement a functional, 
obvious, clear and efficient unsub-
scribe/opt out facility to enable 
customers to send notification to 
the service provider barring further 
unsolicited and unwanted mes-
sages to them from the respective 
service provider or specific applica-
tion.  The notification can be based 
on the word ‘STOP’ and or using 
the *196# code that will be in force 
soon.

The guidelines also require that 
where the words ‘END’, ‘CANCEL’, 
‘UNSUBSCRIBE’ or ‘QUIT’ are used 
in place of ‘STOP’ in an opt-out re-
quest, the service provider is ex-
pected to honour the Unsubscribe 
Request as if the word ‘STOP’ has 
been used.

Service providers have also been 
requested to have in place a “Do 
Not Disturb” list (DND) were a cus-
tomer can request to be put so that 
they do not receive any messages 
and calls from the service provider. 
Some operators have linked the 
*196# code to the DND list so that 
customers’ numbers are automati-
cally recorded in the DND list.  

However, consumers need to 
understand that the DND “list is 
an extreme measure that will lock 

you out of im-
portant 
c o m -
m u n i -
cations 
a n d 
not i f i -
cat ions 
like bills, tax 
information etc. 
It is therefore, im-
portant to consult 
your service provider 
through their customer 
service personnel to ex-
plain the actual implica-
tions of having your number 
on the DND list. 

Therefore, it is prudent to 
exercise your choice by opt-
ing out from specific unwanted 
services. There are also exceptions 
to messages initiated by the gov-
ernment or any statutory body au-
thorised by UCC on the occurrence 
of a state of emergency or in public 
interest including health, safety and 
law enforcement. 

Also personal communication by 
end users or subscribers with fam-
ily, friends, associates and other 
contacts, closed user group com-
munication from an employer to 
staff and notifications from tele-
communication operator to sub-
scriber of a disruption in service are 
all exempted from the unsolicited 
message rule.

Service providers are expected 
to honour an unsubscribe request 
as soon as practicable, and not 
later than 24 hours of receipt of 
the request and this state should 
remain in effect until cancelled by 
the subscriber. 

To facilitate investigation of com-
plaints and enforcement, copies of 
unsolicited messages sent after 
an opt out request has been sent 
should be retained by the customer 
as evidence of persistent bleach 
and to aid in investigations. 

The writer is the UCC consumer 
affairs specialist.

OPT OUT CODE

“Members of the public will 
be able to opt out of receiving 
unsolicited messages and 
unwanted calls by the *196# 
code on any network,” says 
Mr Joseph Kizito, the UCC 
consumer affairs specialist.
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Price comparison 
of data bundles

By MBAGA TUZINDE 
editorial@ug.nationmedia.com

The Commission promotes competi-
tion in the communication sector and 
one such avenue is through price 

transparency of the services offered by the 
operators. 

Mobile Internet remains one of the fastest 
growing services offered by various opera-
tors with a multitude of options available to 
the clients. It is quite difficult to compare 
the different options made available by the 
operators but an attempt is made here to 
compare the various retail mobile broad-
band bundles.

 The companies for which a comparison 
has been made are MTN, Uganda Telecom 
Ltd, Foris (Inug), Tangerine, Airtel, Orange 
and Smile.

It should be noted that different operators 

use different technologies offering different 
speeds. It is imperative that users demand 
for information regarding the technology/
speed, and even the duration for which the 
different bundle offers will last. 

For purposes of comparison, we have only 
considered the bundles offered by the op-
erators whose duration is only one month. 
In addition, the bundle offers have been 
split into three categories for purposes of 
comparison. 

These are the low value usage of data 
between 25MB and 350MB, medium value 
usage (500-1000MB), and high value usage 
category (2000-10000). 

The following graphs show the prices of 
different data bundles offered by the differ-
ent providers. 

The writer is the manager economic reg-
ulations at UCC.

Low Value Usage (25MB - 350MB)

Medium value usage (500-1000MB)

High value usage 2000-10000MB

By HELENA MAyANJA
editorial@ug.nationmedia.com

Consumers of all communication ser-
vices; telecommunications, broad-
casting, data communications and 

postal services who are dissatisfied with 
services rendered to them by any of the op-
erators have a right and unfettered freedom 
to redress the situation through lodging of 
complaints to Uganda Communications 
Commission (UCC).

What is the first step a dissatisfied 
consumer of communication services 
should do in order to get their problem 
solved?

Consumers should first contact and ob-
tain a complaint reference number from the 
company, agency or service provider whose 
services or products they are not happy or 
satisfied with. In the event that the service 
provider does not satisfactorily solve the 
problem, he or she can then proceed to 
file a complaint to the Consumer Affairs 
Office (CAO) of the Uganda Communica-
tions Commission in Kampala and in the 
regional offices in Gulu, Mbale, Mbarara 
and Masindi.

What particulars should be furnished 
along with the complaint?

The particulars in the complaint should 
include name, physical address, phone 
number, email address and complaint ref-
erence number (note; all service providers 
must provide you with a reference number 
whenever you make a complaint to them), 
as well as a brief description of the prob-
lem he or she is facing and its duration. A 
brief explanation of the circumstances that 
led to the complaint; name of service pro-
vider, and telephone number should also 
be availed.

Who do I contact at UCC with a com-
plaint or enquiry?

You may contact UCC’s Consumer Affairs 
Section, based at; 12th Floor – Communica-
tions House, Colville Street, Kampala, 

Call Toll Free 0800133911 (Monday – Fri-
day, 8am – 5pm), or reach us on our official 
social media sites Twitter (@UCC Official) 
and Facebook (/Uganda communications 
commission).

How can a subscriber lodge a com-
plaint?

A complaint to UCC can be in writing, 
by phone, email, fax or by personal visit. 
The written complaint must not exceed 
two A4 pages; it must be readable, clear 
and should contain the complainant’s con-
tacts. A complaints form is also available at 
UCC downloadable from the UCC website. 
The Consumer Affairs personnel are always 
happen to help you with your written com-
plaint. 

What happens when UCC Consumer Af-
fairs Office receives a complaint?

The complaint is analysed and investi-
gated immediately. Consumer Affairs Office 
(CAO) reaches out to the service provider 
complained against. If the CAO is satisfied 
that the service provider breached terms 
of its contract with the consumer, or acted 
contrary to its licence and or UCC regu-
lations, the commission shall take appro-
priate action without delay, which in most 
instances will get the service provider to 
improve the situation.

Will the UCC CAO get back to the con-
sumer who lodged a complaint?

Yes. In cases where investigations are 

concluded in less than 48 hours, the com-
plainant will be reached by phone, email 
or fax in less than 48 hours, otherwise he or 
she will be communicated to in writing on 
the outcome of the review within 14 days.

Do I have to pay for the services of the 
UCC CAO?

No, the services of the CAO are rendered 
free of charge. So, take advantage of us, so 
that we can help you.

Can an aggrieved consumer sue the ser-
vice provider in a court of law over a 
breach of contract?

Yes, but UCC advises that this should be 
the last resort, dialogue and peaceful ne-
gotiations are preferred and should be fully 
explored before resorting to protracted and 
costly litigation. 

UCC is continuously working to improve 
the complaints handling mechanism and an 
acceptable arbitration framework, to facili-
tate an amicable resolution of differences 
and disputes between service providers 
and consumers.

What issues can consumers complain 
about?

These include unlawful airtime deduc-
tions, arbitrary disconnection, and noncha-
lant attitude towards genuine complaints, 
poor services delivery, untruthful and de-
ceptive advertisements, supply of sub-stan-
dard equipment, bare-face exploitation and 
invasion of privacy, violation or non-delivery 
of mail, delayed restoration of service unre-
liable service. 

Do consumers have any responsibilities 
and obligations?

Yes, whereas consumers have got rights, 
they too have obligations to fulfil. Obliga-
tions or responsibilities such as prompt pay-
ment of phone bills and ensuring that utili-
zation of communications services is not in 
a manner hazardous to the environment.

Is UCC a government agency?
Yes! UCC is a government agency with 

independent status to effectively regulate 
the activities of operators, suppliers and 
consumers in the communications industry. 
Complaints should be addressed to UCC 
as follows;
The Executive Director,
Uganda Communications Commission, 
P. O. BOX 7376,Kampala. Fax. 041 4 
338832 E-mail. ucc@)ucc.co,ug Or call 
Toll  Free 0800133911 during working 
hours 8.00am -5.00pm Monday to Fri-
day. Facebook: Uganda Communications 
Commission
Twitter: @UCC_Official 

Complaint handling procedure
Consumers dissatisfied 
with the services 
of their service 
providers can register 
a complaint with the 
commission 



By Joan Kyomugisha
editorial@ug.nationmedia.com

The Uganda Communications Com-
mission (UCC) as the regulator of 
the broadcasting sector devel-

oped standards to enable its licensing, 
monitoring, and supervisory functions. 
For purposes of licensing of broadcast-
ers, the commission has an operational 
licensing framework under which the re-
quirements for application for a broad-
casting licence are stipulated. 

The framework guides the appli-
cants when submitting applications 
for a broadcasting licence and further 
guides the license renewal process. The 
commission, when vetting applications, 
bases its approval process on the es-
tablished licensing framework as well 
as the provisions stipulated under the 
law.

The Uganda Communications Act 
2013 provides under Section 31 the 
Minimum Broadcasting Standards;

‘A person shall not broadcast any pro-
gramme unless the broadcast or pro-
gramme complies with Schedule 4.’

Minimum broadcasting standards.
A broadcaster or video operator shall 

ensure that;
(a) Any programme which is broad-

cast
(i) Is not contrary to public morality.
(ii) Does not promote the culture of 

violence or ethnical prejudice among 
the public, especially the children and 
the youth.

(iii) In the case of a news broadcast, is 
free from distortion of facts.

(iv) Is not likely to create public inse-
curity or violence.

(v) Is in compliance with the existing 
law.

(b) Programmes that are broadcast 
are balanced to ensure harmony in such 
programmes.

(c) Adult-oriented programmes are 
appropriately scheduled;

(d) Where a programme that is 
broadcast is in respect to a contender 

for a public office, that each contender 
is given equal opportunity on such a 
programme;

(e) Where a broadcast relates to 
national security, the contents of the 
broadcast are verified before  broad-
casting.

Other measures that have been em-
ployed by the commission in regulation 
of the broadcasting sector include the 
development of the code of practice for 
broadcasting, guidelines for community 
radio broadcasting as well as regula-
tions that are yet to be approved by 
Parliament, these include;

(i) The Uganda Communications 
(Broadcasting) regulations.

(ii) The Uganda Communications 
(Content) regulations.

UCC promotes, monitors 
broadcasting standards
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UCC conducts first 
communications 
law conference

By Joan Kyomugisha
editorial@ug.nationmedia.com

The Uganda Commu-
nications Commis-
sion (UCC) in collab-

oration with the Uganda 
Law Society held the first 
ever communications law 
conference from October 
16 to 17 at Golf Course 
Hotel in Kampala. 

The conference or-
ganised under the theme, 
“Public Policy, Regulatory 
and Legal Issues in Com-
munication,” attracted 
more than 250 partici-
pants, majority of whom 
were lawyers. 

The conference was 
opened by the minister 
of State for ICT, Nyombi 
Thembo who said Inter-
net freedom and intel-
lectual property rights 
are complementary in 
nature, can conflict with 
each other, especially in 
countries that heavily re-
strict information. 

He added that the con-
ference, amongst other is-

sues, would look forward 
to exploring some ways 
to resolve the tension be-
tween Internet freedom 
and intellectual property 
in information regressive 
societies. 

He advised members 
of the legal fraternity to 
acclimatise themselves 
with the changes in com-
munications and how they 
directly impact on legal is-
sues within the sphere of 
Uganda. 

Other officials 
The conference was 

also attended by officials 
from Facebook; Simon 
Milner, Policy Director for 
UK, Middle East and Af-
rica, responsible for rep-
resenting the company 
on issues such as privacy, 
safety, security and In-
ternet access and Ebele 
Oboki-head of Policy for 
Africa. 

The writer is the special-
ist content regulation at 
UCC. 

Broadcasters 
should 
ensure their 
broadcasts are 
in compliance 
with stipulated 
laws. 
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TECHNOLOGIES THAT EXIST IN UGANDA

TECHNOLOGY DESCRIPTION CHARACTERISTICS DATA RATES DEPLOYMENT IN UGANDA

1st Generation (1G) Networks

This refers to the �rst generation of wireless 
telephone technology. These are the analog 
telecommunications standards that were 
introduced in the 1980s and continued until 
being replaced by 2G digital telecommunications

Voice with poor quality N/A N/A

2nd Generation (2G) Networks.

This refers to the �rst digital telephone 
technology, dubbed 2nd generation networks, 
that include:

 » GSM (Global System for Mobile). Most popular. 
 » IS-95 / CDMA-One, popular in Asia only
 » PDC, used exclusively in Japan

 » Better voice quality
 » SMS (Short Messaging Service) and MMS 

(Multimedia Messaging Service) support
 » Data support (See next column for details)
 » Digital Encryption support
 » More capacity
 » Spectral ef�ciency

2G Data Throughput (speed):

 » With GPRS (General Packet Radio Service), 
you have a theoretical transfer speed of max. 
50 kbit/s (40 kbit/s in practice).

 » With EDGE (Enhanced Data Rates for GSM 
Evolution), you have a theoretical transfer 
speed of max. 250 kbit/s (150 kbit/s in 
practice).

 » GSM - 9.6 Kbps
 » GPRS - (2.5G) - 35 - 171Kbps
 » EDGE (2.75G) - 120 - 384kbps

Airtel,
MTN

Orange
UTL,

Smart Telecom,

3rd Generation (3G) Networks

This refers to 3rd generation networks, that 
include:
 » UMTS (Universal Mobile Telecommunications 

System)
 » CDMA-2000

 » Higher data rates
 » Better voice quality
 » Voice over IP support. 
 » Spectral ef�ciency

Data rates of up to approximately 21Mbit/s. 
enhancements (3.5 G and 3.75 G also referred to 
as HSPA) to this technology only guarantee more 
robustness and higher data rates. 

Some Operators achieve 42 Mbps by using 2 3G 
carriers or higher bandwidth.

All data rates mentioned are a shared resource.

Airtel,
MTN

Orange
Smart Telecom,

Tangerine,
Floris Telecom, etc.

4th Generation (4G) Networks

4G, short for fourth generation, is the fourth 
generation of mobile telecommunications tech-
nology, succeeding 3G and preceding 5G.

4G networks include:
 » LTE (Long Term Evolution)
 » WiMAX

 » Very high data rates.
 » Crystal clear voice quality (VoLTE i.e voice 

over LTE)
 » More spectral ef�ciency

Achievable download speeds of 100Mbit/s and 
upload speeds of 50 Mbit/s

Smile Telecom
Afrimax Uganda,

MTN
Orange

ABBRV.  Kbit/s : Kilobits per second  |  Mbit/s : Megabits per second       NOTE: All data rates mentioned are a shared resource.

SOURCE: Department of Technology, Networks and Services; UCC
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  By HON JOHN Nasasira 
editorial@ug.nationmedia.com

As part of the process of lay-
ing a firm foundation for 
the sector, the Ministry of 

Information and Communications 
Technology (ICT) embarked on 
the development of the Sector 
Strategic and Investment Plan (SIP) 
with support of a consulting firm 
and technical team with represen-
tation from Ministry of ICT, UCC 
and NITA-U.  Our mandate, vision 
and mission are huncured on the 
Uganda Vision 2040, which is “A 
transformed Uganda society from 
a peasant to a modern and pros-
perous country within 30 years”. In 
this regard, Vision 2040 tasks the 
ministry to undertake the following, 
among others:

(a) To develop, improve and 
retool the ICT talent building 
mechanisms by adopting globally 
bench-marked, industry-rated skills 
assessment, and training and certi-
fication standards.

(b) To continuously build robust 
ultra-high speed, pervasive, intelli-
gent and trusted ICT infrastructure 
all over the country in line with the 
changing technologies.

(c) To foster and support the 
Business Process Outsourcing 
(BPO) business activities.

(d) To encourage innovation to 
harness the full potential of the 
digital economy.

(e) To develop platform on which 
the private sector can co-create 

with government, offering new val-
ue-added services to the public.

(f) To develop a high-tech city.
(g) To ensure Uganda catalyses 

a “whole-of-government” transfor-
mation.

The National Development Plan 
(NDP), 2010/11-2014/15 lists ICT 
among the primary growth sectors 
to drive socio-economic transfor-
mation of Uganda, and as an en-
abler for enhancing governance 
and productivity service sectors. 
The NDP lists the  following five 
objectives;  

• Enhance access to quality, af-
fordable and equitable ICT services 
country wide.

• Enhance the use and applica-
tion of ICT services in business and 
service delivery.

• Enhance access to quality, af-
fordable and equitable broadcast-
ing services country wide. 

• Enhance access to quality, af-
fordable and equitable library ser-
vices countrywide. 

• Rejuvenate the application of 
postal services country wide. 

In line with vision 2040,  the Min-
istry of ICT has developed Sec-
tor Strategic and Investment Plan 
(SIP) (2014/15–2019/20) to guide 
the strategic and operational deci-
sions in the sector for the next five 
years. 

Achievements 
Since liberalisation, the sector 

has witnessed unprecedented 
growth and expansion thanks to 
the private sector, which has made 
huge investments that have trans-
lated into improved service de-
livery and uptake of ICT services. 
For instance, process of acquir-
ing a telephone line for example, 

which would take years, has been 
reduced drastically, now you can 
walk into the operator’s premises 
and walking out connected. 

These developments, coupled 
with a conducive legal and regula-
tory environment, have propelled 
the sector from the weak state of 
the early 1990’s and before when 
the whole country had only 50, 000 
telephone lines, one radio station, 
one TV station and no Internet 
subscription to today’s 18.3 million 
telephone lines (translating into a 
tele-density of 51.3 per cent ), 7.3 
million Internet users and FM radio 
station in almost all districts (229 
FM stations – 66 per cent of house-
holds have radio) and 12 per cent 
of households with a TV in their 
homes nationwide.

Computing and Information 
Technology has been also  under-
going a fast pace of transformation 
with the introduction of powerful 
desktop computing, better  pro-
cessing applications and cheaper 
data storage technologies. 

Today, mobile money services 
have not only changed the opera-

tions of the banking industry for the 
better, but have changed the way 
we carry out financial transactions. 

A number of private courier com-
panies providing postal services in 
addition to Posta Uganda have 
been licenced. The sub sector has 
piloted the national postcode and 
addressing system project to have 
all properties assigned a unique 
address for easy identification in 
Entebbe Municipal Council. 

The address consists of both a 
digital code and a mailing address. 
The goal is to have mail or letters 
and parcels delivered at the prem-
ises and in so doing provide the 
‘last-mile’ link for e-commerce. 

To improve connectivity and re-
duce the cost of bandwidth, gov-
ernment has put in place 1536 km of 
optic fibre (the national backbone 
infrastructure). Once completed 
and together with the infrastructure 
by the Private sector (3600 km), this 
will enable the government to im-
prove efficiency and productivity in 
delivery of services to the people. 
Benefits like the integrated finan-
cial management system, the inte-

grated payroll and Personnel sys-
tem, e-tax and e-banking are some 
of the evident achievements. 

Challenges 
Inadequate infrastructure, insuf-

ficient human resources and capac-
ity, insufficient funding and weak 
partnerships, limited public aware-
ness and knowledge, low adoption 
levels of e-services, limited invest-
ment in research and innovation, 
untapped local content, weak in-
stitutional frameworks.

Strategic themes
Foundational support for ICT 

development that will address 
policy. Legal and regulatory frame-
work, manpower development and 
planning, ICT infrastructure and in-
stitutional framework.

Enabling environment to spur 
growth of ICT; will address in-
formation security, research and 
innovation and promoting local 
content.

ICT for governance and service 
delivery; will address,  promoting 
e-service, e-government.

ICT as an engine of growth; 
will cover ICT industry promotion 
in target markets.

This is edited version of the key 
note address by the ICT minister 
John Nasasira during the Uganda 
ICT Sector Strategy and Invest-
ment plan (2015-2020) consulta-
tion workshop.

ICT ministry lays strategy 
to achieve Vision 2040

Plan. If the strategies are 
implemented, the ICT sector will 
be more vibrant with an enhanced 
legal and regulatory environment. 

INVESTMENT

To enable the 
sector achieve 
its objectives, 
it will require 
a public 
investment 
amounting to 
Shs200b per 
year over the 
implementation 
period of 
five years. 
This will be 
supplemented 
by funding from 
other sources, 
including 
development 
partners, 
private 
and public 
partnerships.

ICT minister 
John Nasasira. 
FILE PHOTO

REPORT on-line CRIME. STOP on-line CRIME

Toll Free:  0800 133 911    fees apply:   +256 312 339 100
e-mail: incidents@ug-cert.ug

www.ug-cert.ug

Online shopping schemes that promise 
consumers ridiculously discounted 
products and the convenience of buying 

from abroad and receiving the products 
in Uganda have been used to rob many 
unsuspecting people of their money.

If it looks too good to be true
It probably is a scam.

BUY NOW
100,000/=

ONLY


